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ü Market Penetration Goals

ü Technology Choice

ü Offer Design and Offer Choice

ü Offer Positioning, Messaging & Channel Strategy

ü Future Goals - Integration with AMI EE & Offer Portfolio 

Program Design Considerations
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Launch Growth Maturity

Not aware

Aware 

but not 

convinced

Convinced 

but not 

compelled

Not 

compelled

Not 

interested

1 year 2 years

Prospect Mindset



Direct Mail Campaign

Free Standing Insert: 

T-stat Offer How It Works Brochure

FAQ Brochure



How It Works ïDCUôs

Å Will help to 
visually show 
HOW the 
program works

Å Cleaner as there 
is less text or 
FAQs (they would 
reside on 
website)

Å Illustration 
repurposed for 
the website 
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Real Time Pricing ïInnovative Solutions


