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• Backed by leading European and US Venture Capital 

• 35+ energy service providers 

• Regulated and de-regulated markets 

• Addressable market of 70 Million HHs 

• World class partners 

• 190+ Employees  

• HQ Boulder, Colorado with offices in Boston and 

Melbourne  

 

the cloud platform provider for the Energy Internet 
Tendril 
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I am very concerned about the 
environment and energy 

security.  I focus on doing good 
for society in general. 

 

I am under financial pressure.      
I am interested in saving money 

on my energy bill. 

 

I am willing to adopt green 
behaviors if it doesn’t impact    
my lifestyle too dramatically. 

 

I’m fine with things the way they 
are.  Don’t tell me what to do – 

prove to me “smart” technology 
maintains the status quo. 

Green 
Lipstick 

18% OOH 
13.2m HH 

American 
Dreams 
25% OOH 
18.1m HH 

Energizers 
22% OOH 
15.8m HH 

Skeptics 
34% OOH 
24.7m HH 

* Source: Tendril Consumer Segmentation Study of 1,009 U.S. owner-occupied households, July 2010. 

American 
Dreams 
25% OOH 
18.1m HH 

Skeptics 
34% OOH 
24.7m HH 

all consumers are not the same 

Step 1: Segment 

Energizers 
22% OOH 
15.8m HH 

Green 
Lipstick 

18% OOH 
13.2m HH 
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Step 2: Motivate 
acquire consumers with creative, targeted marketing 
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Step 3: Energize 

Behavioral Science building energy science 

Insight 

Choice 

Control 

Orchestration 
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home 

energy 

reports; 

web app 

rates;  

programs; 

products 

and services 

demand 

response; 

load control 

distributed 

generation; 

EVs 

provide a journey to deeper engagement 
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Carl: “Cost conscious blue collar” 
American Dreamer with bouts of Skeptic 

Carl is 36, married to Harriet, and has a 12-year old daughter. 

Carl’s mother-in-law lives in the home with them, and they all 

moved to the Sacramento area 1 year ago to be closer to their 

daughter’s new school, where Harriet works part time as a 

teacher. Carl is in the hotel industry, and often works nights. Their 

household income is meager, so they do everything possible to 

save energy that fits in with their lifestyle and is cheap, like using 

fans, opening windows, and unplugging the drier.  
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Home energy reports 
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Home energy reports 
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Home energy reports 
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Home energy reports 



P | 11 P | 11 

Home energy reports 



P | 12 P | 12 

Home energy reports 
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Home energy reports 
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Home energy reports 
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